How Is Audience Store Approaching Sustainability through our Programmatic Campaigns?:

Supply Path Optimisation:

Did you know a single programmatic ad impression can produce up to 1g of CO,* (varies by format &
supply path)? Multiply that by millions or billions of impressions, and that footprint adds up fast.

At Audience Store we use a variety of tools to optimise our supply and minimise, or offset, or carbon
footprint:

Viewability

We use a combination of DSP-specific filters and DoubleVerify to measure viewability. By ensuring
we bid and deliver across viewable placements, and by reducing wasted impressions, we ensure our
carbon footprint is lower. When ads are served but not viewable (e.g., below the fold, quickly
scrolled past), they still consume server resources, load creatives (which might be video-heavy) and
trigger tracking scripts, pixels, and bidding processes. All of this generates CO, emissions via data
centers, networks, and user devices. So by improving viewability with fewer wasted impressions
there’s a lower environmental impact.

MFAs

Working to remove MFA Websites (Made for Advertising) is crucial for both media quality and
sustainability. What are MFAs? MFA sites are low-quality websites created primarily to generate ad
revenue. They have sensational or scraped content, excessive ad slots, are often filled with clickbait,
auto-refreshing ads, and bot traffic. Not only are MFAs bad for the consumer (who often bounces
quickly), but have a huge environmental impact. Due to excessive Ad loading, every time a user
loads a page dozens of programmatic auctions are triggered This means Ad creatives load — even if
never seen - and multiple tracking scripts and pixels fire. All of this requires compute power from
data centers, networks, and devices = more CO, emissions. MFA sites constantly refresh ads or
pages to boost impression counts, these impressions often have zero viewability (not viewable), but
still consume energy. And MFAs are often rife with Bot Traffic to boost traffic stats. Typically, Bots
create ad calls, load creatives, and simulate clicks — all of which use energy and waste spend.

To avoid MFAs, and the economic and sustainable impact, Audience Store vets site placements and
curates Allow Lists of Premium Publishers. We leverage DSP tools from our partners to implement
these site lists, and constantly add to the lists as new MFAs spring up. We regularly use Brand Safety
filters to audit placements and remove suspicious domains. Another red flag of MFAs is their high
bounce rate and low time on site. We filter out sites with very low performance but high impression
volumes. Finally by using sustainability focused tools we can measure and help eliminate high-
carbon inventory (By analysing domains by their emissions per 1000 impressions (gC0O,/1k)).

Site Lists (Allow Lists and Block Lists)

As mentioned in our approach to removing MFAs, we implement allow lists (An inclusion list of
approved, trusted domains or apps where we want our ads to run). This allow list is made up of
Premium Publishers with less ad slots, thus delivering a better experience for the end consumer.
Delivering across websites with less ad slots means we’re moving towards a more, sustainable
approach for our clients. We regularly maintain this allow list, and curate bespoke allow lists for our
clients depending on their requirements. On the flip side, we have a global block list (An exclusion


https://doubleverify.com/

list of domains, apps, or content categories we explicitly don’t want our ads to run on), which we
also continually update. By eliminating MFAs (With high emissions per impression), reducing Fraud
and Invalid Traffic (IVT), and working towards a cleaner supply path (Poor quality or resold domains
have long, inefficient supply chains), Audience Store focuses our media delivery on sustainable, high-
quality media.

Adaptive Streaming
We have implemented Adaptive Streaming and work with SeenThis as our Tech Partner.

SeenThis’ adaptive streaming technology delivers instant, high-quality ads while minimising data
use, whilst improving performance, efficiency, and sustainability.

Instead of preloading an entire video or creative, SeenThis streams only what’s needed, based on a
user’s connection speed, viewport (what’s in view) and engagement behaviour. SeenThis

delivers viewability-aligned loading, waiting to stream video, only when the ad is in view. And if the
user never scrolls down, nothing is loaded. This viewability-first approach means advertisers aren’t
burning energy on impressions no one sees. By reducing data transfer, we are reducing carbon
emissions.

From January 2024 to March 2025, across our campaigns utilising SeenThis’ adaptive streaming
technology, we have avoided emissions equivalent to 119,418 kilometres driven by a passenger
car**, or 1,489,888 fully charged smartphones***

SeenThis is a core partner of Audience Store and a core component of our drive to be more
sustainable. “We love working with the team at Audience Store — it’s a true partnership. As we
continue to expand our collaboration across the SeenThis portfolio, it’s exciting to work together
toward a better, more engaging future for digital advertising. Their creative team is fantastic — they
really understand how to get the most out of the SeenThis offering to deliver standout online
experiences that drive outcomes. We're excited at what the future may bring!” Hannah O’Neill, VP
Sales, EMEA at SeenThis.

Green Supply

Green PMPs help Audience Store and our clients neutralise or reduce that footprint at scale, without
sacrificing reach or results.

We work with Sharethrough’s (Now Equativ) Green PMPs (Private Marketplaces). Green PMPs are
private programmatic deals that combine premium, curated inventory, built-in carbon offsetting and
lower-emission supply paths. They enable Audience Store to reduce the carbon footprint of our
programmatic buys, while still hitting our clients’ performance goals.

Sharethrough’s Green PMPs boost sustainability through carbon-neutral Ad

impressions. Sharethrough measures the estimated CO, emissions of each impression (using Scope3
data). Then they automatically offset those emissions via verified environmental projects (Like
reforestation, carbon capture, etc). So each impression is effectively net-zero, even if it's a video or
rich media ad.

Green PMPs are curated to include Publishers with more efficient infrastructure, or that participate
in cleaner supply chains. Green PMPs exclude MFAs, resold inventory, and domains with high
emissions per 1,000 impressions (gC0O/1k).


https://seenthis.co/solutions/tech-solutions/
https://www.sharethrough.com/campaigns/decarbonize-the-programmatic-supply-chain-with-green-pmps-by-sharethrough

Sharethrough offers transparent carbon providing Audience Store and our clients reporting on
estimated emissions and offsets by campaign. An example of this reporting includes; on a recent
campaign for Furniture Village utilising a Sharethrough Green PMP, we delivered 127,403 ad
impressions, with 64,509 grams of CO,e measured. By running our campaign on Sharethrough’s
GreenPMPs™ we helped to avoid the carbon emissions equivalent to heating 3 households in one
year!

Sources:

*Source 1 IAB Europe - https://www.euinsider.eu/news-articles/iab-europe-releases-its-
sustainability-in-digital-advertising-state-of-readiness-report?utm source=chatgpt.com
**Source 2 SeenThis Reporting Suite and linked source, assuming assuming 131g COze per
passenger km https://www.eea.europa.eu/media/infographics/co2-emissions-from-passenger-
transport/image/image view fullscreen

***Source3 SeenThis Reporting Suite and linked source, assuming 8.2g COze to fully charge a
depleted smartphone battery for 2 hours https://www.epa.gov/energy/greenhouse-gas-
equivalencies-calculator-calculations-and-references#fsmartphones
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